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Eight Trends influencing the changing market dynamics in retail banking
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Consumers are changing impacting how we need to engage
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Consumers are changing impacting how we need to engage

Characteristics

38

years

We are having
children later in life

is the average
age of a First
Time Buyer

We are getting
married later in life

Behaviours

is the average time
spent in a job for
Gen Z

Approx. work in
the gig economy
in Ireland

between the ages
of 20 and 69 don't
have a pension

Attitudes

81%

Ireland has one of
the highest Fintech
Adoption Indexes
Globally

of Gen Z customers
say personalisation
could deepen their
financial services
relationships

customer needs
were Financial
Wellbeing and
Financial Advice
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Data sources include: EY NextWave Global Consumer Banking Survey; EY Global FinTech Adoption Index; Irish Times, CSO




Innovation and Invisible Banking
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A good place to start is with your
credit card and how you repay.

Your balance of £3,211 is costing
you £212 in annual interest.

Consider transferring your balance
to a credit card with a lower interest
rate and | can automatically save
what you would have spent on
interest to a Child ISA
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Summary
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A holistic customer experience
strategy drives trust and loyalty

Consumers are changing and
you need to understand your
customers to stay relevant

Focus on propositions that help
customers improve their daily
financial lives

Explore innovative technologies
that delight customers and meet
their needs
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About EY Ireland

At EY, our purpose is Building a better working worild.
The insights and quality services we provide help build
trust and confidence in the capital markets and in
economies the world over.

>

EY Financial Services operates as ‘one global firm', a globally-integrated
Financial Services Organisation (FSO). This operating model allows EY to have a
global network with over 49,000 professionals dedicated to serving financial
services clients across the banking and capital markets, wealth and asset
management and insurance sectors. EY Financial Services brings a dynamic
approach to today's complex business environment.

EY brings a borderless approach to markets they service across disciplines,
geographies and people. EY's Dublin office has 940 dedicated FS staff.

We are living in a transformative age. Rapidly advancing technology,
globalization, the rise of the emerging markets and shifting demographics are
changing business and society faster than ever. Traditional business models are
being upended, sectors are converging, workforces are transitioning, and the
global economy is becoming ever more complex. Disruption is the new normal,
and businesses are either disrupters or they are being disrupted.

Through our four integrated service lines —, Consulting, Tax, Transaction
Advisory Services and Assurance — our high performing teams and our deep
sector knowledge, we help our clients to capitalize on new opportunities and
assess and manage risk to deliver responsible growth.
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